
 
 

Is this Craft/Art Show the right venue for you… 
Michelle Dortch of chel domestic goodies 
 
Tips on how to decide what shows are a good fit for your product. 
  
1. Visit the show as a shopper before you commit… 
If you have the time, visit the craft show the year prior to see if you can sell your product. I know 
some of us are not so proactive in visiting the show the year before, but this is the best way to 
see what show is right for you. This is a great way to check out your competitors. What price 
point are vendors selling their product? Scope out what customers are buying and how much 
they are spending. Ask your fellow vendors if they like how the company or person running the 
show treats them. Approach the person or company running the event and ask when can you 
apply for next year and if there is a waiting list. 
 
2. Recommended Shows… 
If you did not check out a show one-year prior, then recommendations from fellow crafters are 
key. They did all the research for you already! So they know the booth fee. They know if there is 
communication between the vendor and the event coordinator…(emails about the show, set up 
and any marketing strategies they are using to promote the show.) How was set up, the show in 
general, how many vendors, how many shoppers, actual breakdown, etc? Would they do it 
again? 
 
3. Spur of the moment…  
There will be times where you will be approached to do a show last minute..yikes! So with this, 
go with your gut. My only advice is keep your expectations low; you probably had nothing else 
really going on that weekend anyway, so if you score with tons of shoppers..rock on! On the 
other hand, maybe making a new friend with your booth buddy next to you or making a new 
connection that will develop into a sale months down the road, is what the stars had aligned for 
you from the start. 
  
4. Can you make a profit? 
Will your total sales = double/triple/ quadruple of what the booth is? Is there a percentage going 
to the sponsor or charity for the event? Is a donation recommended and last but not least, is 
there an application fee? Add all of these things up and weigh it against the sales you will be 
pulling in and your math will tell you what to do.  
 
Read more at ChicagoCraftMafia.com. The Chicago Craft Mafia is: 
Brandy Agerbeck, Loosetooth.com  
http://www.loosetooth.com  

Richelle Albrecht, Girl Metro, Inc. 
http://www.girlmetro.com  

Leah Bohannon, Red Glow 1500 
http://www.redglow1500.com  

Cinnamon Cooper, Poise.cc 
http://www.poise.cc 

Michelle Dortch, Chel 
http://www.cheldomesticgoodies.com 

Rebeca Mojica, Blue Buddha Boutique 
http://www.bluebuddhaboutique.com  

Corinne Niessner , Lucky Penny Handmade 
http://www.luckypennyhandmade.com  

Tammy Terwelp, Smashing Cars 
Creations  
http://www.smashingcarscreations.com  

 

 


